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The home of Africa's most inspiring voices.

DIGITAL & SOCIAL PRINT EVENTS
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Pan-African Voice’s Target Audiences
A detailed analysis of the readership profile.
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Future Hospitality Summit
Africa 2026 Honours Vimbaj
Masiyiwa with Leadershi p
Award.

Pan-African Voices’ Multimedia Platforms

Pan-African Voice provides brands, business leaders, and audiences across Africa with
resources and platforms that drive success and inspire innovation.

Print Web Social Events
ADV Page Display ADV Social Leadership Forum
Article Article Media Partnership
Brand Voice Digital Brand Voice
Insights




WHO WE ARE

PRINT WEB SOCIAL

EVENTS

Print

Pan-African Voice is an authoritative source for leader profiles,
and in-dept articles dedicated to those who want to stay updated on
key places and trends driving Africa’s economic landscape forward.



SOCIAL EVENTS

WHO WE ARE

ADV Page

Our advertising pages provide businesses
and entrepreneurs with visibility among a
select audience, strengthening their identity
in Africa’s premier publication.

FEES PAGE 10
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Print Article

Qur editorial articles offer businesses and
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Profile Interview Feature $3,500 + VAT
Cover Story Feature $8,000 + VAT

5% VAT RATE*
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Print Brand Voice

Our Brand Voice solutions give companies the
opportunity to tell their story and engage a
wide audience through multichannel
strategies.

Signature upto 1,200 words $3,500 + VAT

5% VAT RATE*
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ADYV Print Formats

| ‘ SINGLE PAGE $2,500 + VAT

L ‘ J DOUBLE PAGE SPREAD $3,500 + VAT
COVER

‘ FRONT COVER $5,000 + VAT
‘ ‘ BACK COVER $4,000 + VAT
Ll —
BACK COVER + INSIDE $10,000 + VAT FroM BOASPROONTLC | eman excet

) s
HE 'Bl_IS'IMESS OF PRE

FRONT COVER

5% VAT RATE*
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Print Specifications
AD SIZE Trim (W x H) Bleed Safe Area
Single Page 20.5x26.5cm 26.5x275cm 19.5 x 25.5 cm
Spread (DPS) 26.5 x 41 cm 27.5x 42 cm 25.5x39cm
Special Operations By request

Image Resolution

300 dpi JPEG (CMYK)

Color

4/C Process (CMYK)

Preferred Digital File Format

embedded

PDF, images in CMYK and all fonts

Open Files for Reports

Package: Indesign, with fonts and links

Please send materials to editor@pan-africanvoice.com

SOCIAL
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Magazine Distribution

Find Pan African Voice at these prestigious locations.

/lll\ Dubai International
N/ Financial Centre Lo dale dhlw

Dubai Silicon Oasis Authority
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30+ Embassy offices

A R worldwide
THE SILO




WHO WE ARE

PRINT WEB SOCIAL

EVENTS

Pan-African Voice website is the home of executive profiling,
business insights and analysis on Africa’s business, economy
and innovations - offering content that informs and inspires.
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Display ADV

Our advertising pages provide businesses
and entrepreneurs with visibility among a
select audience, strengthening their identity
in Africa’s premier publication.

30 day ad placement $5,000 + VAT
60 day ad placement $10,000 + VAT
90 day ad placement $15,000 + VAT

5% VAT RATE*
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Online Advertising Formats

FEES PAGE 14

MASTHEAD

TOWER

BOX MOBILE

jpeg. gif
100 KB
970x250 px

jpeg. gif
200 KB
300x600 px

jpeg. gif
100 KB
300x250px

The Masthead is placed
between the website's
header and the body of the
page and is the ideal
soluton for delvenme nigh
impact creauve content.

The Banner Tower format
occupies a sidebar on the
website, making
it ideal for campaigns that
aim to capture attention
without interfering with
the main content.

The medium rectangle is a

format that allows for easy

and immediate executions
of any creative content.

@ B ran-arrican voice | Mrica's ®

a

% pan-africanvoice.com
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usual, so you can too.

|l' Gram Thamian

Editors' Picks

Tha making #f a Glokal Faskios Fram Baardroami b Bockshelvex
Beandl Hisw Liarias Lears Bull Empirs Folube Oyeleye and the Beainew of
Pliragm g Prasereing Mg rian Excal lence

How Sluscla lgn b Bulding a

Publivhing Mlatfarm $or the Dispars,

e Sywter ot a Time

EVENTS

-




WHO WE ARE SOCIAL EVENTS

Digital Article
Our editorial articles provide businesses u

and entrepreneurs with exclusive spaces _ PAN-AFRICAN
' VOICE

to tell their story and reach a global,

Influential audience.

Jan 21 - 7 min read

From Boardrooms to
Bookshelves: Foluke
Oyeleye and the

Business of Preserving

Nigerian Excellence.

:

Standard upto 500 words $1,500 + VAT
Signature upto 900 words $2,500 + VAT
Premium upto 1200 words $3,500 + VAT

5% VAT RATE*
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Digital Brand Voice

Our Brand Voice solutions give
companies the opportunity to share their
story and engage a wide audience
through multichannel strategies.

How David Muchacha Is Building a New
Class of African Wealth Builders.

Signature upto 1,200 words $3,500 + VAT

5% VAT RATE*
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Social

Pan-African Voice's social media channels are the place
where business, leadership, and success stories come
together to inspire and engage an exclusive community.
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Social

Pan-African Voice offers companies and
brands the opportunity to tell their story
through its official social media channels,
reaching an exclusive community of
leaders, decision-makers, and business
enthusiasts.

Each piece of content is directly
published on Pan African Voice's pages,
ensuring maximum visibility and
enhancing the brand's value due to its
authority in the editorial landscape.
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Events

Pan-African Voice organises an annual high profile forum
that brings together leaders, companies and entreprenuers.
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PAV Leadership Forum

Pan-African Voice organises an annual
high profile forum that brings together
leaders, companies and entreprenuers.

This exclusive gathering provides a

unigue opportuniy for networking and
exchanging of ideas on business, policy
and innovation topics.

Contact: editor@pan-africanvoice.com
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Media Partnership 2026

A media partnership offers strategic ° PN AN
visibility through media coverage, digital

promotion, and co-branding, including

customized content, PR, and physical

presence, to maximize the impact of the [5-FHS  FHS AFRICA SUMMIT 2026
event or project. i ol A

INVEST

| SPEAKERS

SEE ALL SPEAKERS

Contact: editor@pan-africanvoice.com
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